


The Avid Movie-Goer: On Time or Just In Time
Abstract
The purpose of this study is to determine whether movie-goers arrive early to see the previews of future movies or if they arrive right as the movie starts.  My assumption is that most people would prefer to see fewer previews than they do.  My hypothesis is that most people arrive just in time to see the movie start without giving much attention to the previews of future movies.  To test my hypothesis, I will attend movies at my local movie theater arriving at a minimum 20 minutes early.  I will then count the heads of people who 1) are already in the theater and 2) those that are walking into the theater as the movie begins.  The results concluded that 93 percent of movie goers arrive early to see previews and 7 percent of people arrive as the movie is beginning.
Introduction
There is one thing that everyone likes, movies.  Movies allow us to live vicariously through others.  They also allow us to tap into our emotional side and show empathy, sympathy, excitement, sadness, etc.  However, along with movies comes the cost of tickets, seating preference, concessions, previews, etc.  As stated for this observational study, I will determine if the avid movie-goer arrives early or just in time for the movie to start.  We will also consider reasons why people watch movie previews as well as seating preferences and emotions.  However, before doing so, let’s look at one of the biggest reasons why the average person sits through movie previews, randomized movie start times.  
Movie Start Times 
Movie theaters randomize the length of previews.  Because of this, we can’t predict the true starting of the movie.  Therefore, we are inclined to arrive early and sit through the previews to not miss any part of the movie.  However, even if we knew the actual start time of the film, we would still arrive early due to seating preference.  Once we have the best seat for our money and time, we sit and watch previews.  Being that we are all going to be there anyway, the theater might as well show us previews.  Indeed, even people like me would rather watch previews than sit in an empty theater, so the theater is actually doing us a favor.
Seating Preference
People attempt to adopt the most effective manner by which their hemispheric functions can be utilized. Thus, the seats to the right of the screen would be more frequently chosen when participants were highly motivated to see the movie, since the seats on the right are better suited to the processing of information from the left visual ﬁeld, which has direct access to the visual and emotional side of the brain.
Since movies are primarily visual and emotional, the rightward bias can be attributed to the right-hemisphere advantage for visual and emotional processing. Participants tend to choose the most effective positions at the movie theatre in accordance with their anticipation of the forthcoming event.  Although seats on the right of the theater are the most frequent seats viewers choose, I found that in action movies, most viewers like to sit in the middle of the theater.  To get the best seat, because many people would like that seat or area, people arrive early risking their time to watch previews.
Emotions
People experience emotions in contrast to or as a response to other emotions.  Co-experienced emotions are said to occur simultaneously or during a given experience, such as seeing a movie in a theatre.  Filmmakers use several methods for eliciting emotions in their audiences, relying simultaneously on narration, screen architecture, images, colors, lighting, camera angles, and characters.  Non-verbal communication (i.e., music) also ensures that audiences sense the emotional context. Music is an important source of emotion in film. It serves specific functions, such as supporting the narrative. 
Movie consumption is considered highly experiential. Individuals have been shown to have a wide range of contrasting emotional reactions (fear, joy, sadness, amusement, anger, anxiety, enjoyment, etc.) of differing intensity.  The emotions experienced during a movie have primary importance in the experience and its global evaluation (satisfaction vs. dissatisfaction). Respondents build up emotional expectations before the movie, experience emotions during the movie, and continue the emotional experience after the movie through conversation with others or through personal introspection.
From the beginning of previews, during and after the film, our emotions are on a roller coaster.  Previews also pique our interest through emotions.  This is because previews are short in nature.  They show just enough to gain your interest, so that you will want to see the featured film when it opens in theaters.  They usually show small subtle scenes that lead into more intense scenes of the actual film.  
Preview Future Movies
People watch movie previews for several different reasons.  As opposed to already being in the theater while the new movie begins, people watch movie trailers because they are big fans of film franchises, for instance, Harry Potter or Lord of the Rings.  Since films of the sort leave the imagination to guess what happens next, people are anxious to see what the next movie will bring about.  Will there be a twist or turn in the next movie? Or is it actually worth my time seeing?  Another main assumption is that people are familiar with actors, directors, writers, and the work they have done in previous films.  It can be easily stated that if a director does an awesome job while directing movies on more than one occasion, his next movie will be awesome as well.  Therefore, you know that from the preview, you want to see that movie.
Method
For my observational study, I attended all three movies over the past few weekends, specifically Saturday and Sunday.  I watched a total of 3 films.  The movie categories were comedy, action, and drama.  I attended each movie at a different time for the best results; the first movie, a matinee starting at 9:30 A.M., the second movie, a comedy starting at 1:15 P.M., and the last movie, a late-night drama movie, starting at 7:45 P.M.  The ages of the film viewers present were diverse ranging from what I assumed to be 12-50 years of age.  There were Caucasians, African Americans, Hispanics, and Middle-Eastern races present at almost every movie.  I began by arriving at my local theater 30 minutes before the film began.  Once at my local theater, I stopped by the concession stand and made my way to the specific theater.  As I entered, I made sure to keep a head count while I found a good and preferable seat. As I conducted the observation, I counted every head; women, men, and children.  Once seated and situated, I wrote my number down on a tiny sheet of paper.  I updated my calculations as new viewers entered the theater until after the movie began.  Once the movie was over, I stood outside the theater counting each person to double check the accuracy of my numbers.
Results
To analyze my data, I kept a small journal of the information I had gathered.  Once all of my information was gathered, I calculated the information in the form of a percentage.  The qualitative data gathered showed that, 93 percent of people arrived at the movie theater early to get concessions, a good seat, and watch previews.  The information gathered through my observational study did not prove my hypothesis to be correct.  I felt as though many movie-goers would arrive just in time as the movie started or after it started, not paying too much attention to seating preference or movie previews.
While during this study, I did notice a difference between the numbers of people that attended movies earlier in the day vice later in the evening.  I assume this is because most people do not wake up early on the weekend and secondly to the fact that many people take care of their personal things earlier in the day, i.e. paying bills, grocery shopping, etc.  This leaves them to do whatever they please with the rest of their time for the day.  Another thing I pinpointed was the number of people that were present during the different categories of movies.  There was a major difference between the drama movie versus the action and comedy movies.  Although people love to laugh, I expect this is due to the time of the movie and many people loving the drama/heroic movie more so than comedy.  I also noticed that many children were present for the action matinee, than the comedy and drama film.  This can be established due to children having curfews as well as the parental guidance and ratings for certain movies. 
Numerical Results  
For the first movie, Dr. Strange, 38 people were present during the previews.  Once the movie started, no one entered the theater.  As an action movie, the reviews and ratings were good, thus, increasing the number of people who went to see this movie.  More children were also present.  Not only because the movie was an action movie but because the movie was early enough for kids to attend, without teenagers and adults who might have negative commentary during the film.  For Almost Christmas, 44 people were present for the previews and only 7 people entered once the movie began.  I equate the higher number of viewers to the time the movie started and because it was a comedy film.  I believe the seven people who walked in once the movie began may have been caused by long lines at the concession stand and parking.  Lastly, for Hacksaw Ridge, 59 people were present for the previews and 4 people entered once the movie began.  I believe this was a great turnout because many people can relate to the feelings captured in the film and of course, its initial preview.  Many people have military members in their family and dread moments of deployment and war.  Also, the late-night movie can be a dinner and movie date for the average couple.  My information calculated a mean of 50.67, a median of 51, and a mode value of 0.  The total number of people included in this study was 152 people.
Discussion
The observation conducted was to determine exactly how many people arrived early to movie theaters to watch previews or just as the film began.  We also discussed the emotions, seating preference, and the reason why people show up early just to see movie previews.  This study entailed arriving at my local theater 30 minutes early on the weekend, Saturday and Sunday.  I observed a different movie category each time; action, comedy, and drama.  The movie times were also diverse, with start times of 9:30 A.M., 1:15 P.M., and 7:45 P.M, respectively.  The crowd for each movie was diverse ranging from men, women, and children from ages 12-50 also from different cultures and ethnic backgrounds.  
After stopping by the concession stand, I entered the movie theater counting the heads already present as I chose my seat.  I then wrote my information on a tiny piece of paper.  As people walked in, I included them into my calculations, as well as those who arrived just before the movie began.
The information gathered did not prove my hypothesis to be correct.  I assumed that many people did not show up to watch movie previews.  However, there were many reasons why movie-watchers actually arrive early to watch previews, including the obvious reason that they are already in the movie theater, randomized movie start times, seating preference, the emotions they may have experienced from previews, and lastly because people want to see what movies will be coming out soon.  
The limitations of my study were from the days I chose to watch movies.  If I had incorporated a few weekdays and a few more movies, my results could have different because many people do not attend movies during the week after work. The most important strength of my study included the diversity of the viewers in each film I watched.
Future Movie Theater Studies  
Aside from determining how many movie-goers arrive early to watch preview of future movies, a great study could potentially relate to how many people purchase food, drinks, and snacks from the concession stand.  The price of concessions has increased over the last ten years.  Not only has the price of concessions increased the price of movie tickets has increased as well.  My assumption is that many people do not buy concessions because they have big families and the prices of the tickets alone are already pricey.  
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